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SUNNY LAI
Head of Creative Strategy | Growth & Brand Leadership | 
China-APAC Marketing

Portfolio: www.sunnylai.co
LinkedIn: linkedin.com/in/sunnylaiz
Email: rockdesigner@gmail.com
Contact: +65 91072056 (Whatsapp) +86 13816586142 (Wechat)
Languages: Fluent in English, Mandarin, Cantonese.
Nationality: Singaporean.

SUMMARY:
Creative Strategy Leader with two decades of experience leading brand and organizational communication across China, Singapore, and APAC. I work at the intersection of business strategy, cultural insight, and creative leadership, partnering with senior leaders, including CEOs, CMOs, and founders, to translate human understanding into clear, effective communication.

My strength lies in knowing where creativity truly matters: shaping ideas that move people to act, align stakeholders, and remain relevant across platforms and audiences. I lead teams, shape ideas, and ensure creative quality is anchored in clear strategic direction across brand & organizational strategy, creative direction, and integrated storytelling.

I use AI, technology, and sustainability as leverage to sharpen thinking, support execution, and improve decision-making, with a consistent focus on responsible impact, growth, trust, effectiveness, and long-term relevance.


BRANDS & PLATFORMS:
Tech & Platforms: Taobao, JD.com, Google, Visa, Alipay, Dyson 
Sports & Outdoor: HOKA, Kolon Sport (ANTA), Li-Ning, The North Face, Nike, Lycra, Red Bull
Luxury, Beauty & Hospitality: L’Oréal, Lancôme, Valentino Beauty, Rémy Cointreau Group, Shangri-La Hotels, City of Dreams, Canada Goose, COS
Consumer & Retail: CHAGEE, AB InBev, Unilever, Perfetti Van Melle, McDonald’s, KFC, PepsiCo
Automotive: Rolls-Royce, BMW, Audi, Volvo, DS Automobiles, Harley-Davidson, Ford, VW

KEY SKILLS:
Creative and Strategic
Creative Strategy & Brand Positioning | Growth-Led Creative Systems | China & APAC Market Intelligence | Social Content & Platform-Native Strategy | Integrated Marketing & Business Storytelling | Sustainability & ESG | Experience Strategy.
AI
AI-Augmented Creative Strategy | AI Workflow Direction & Evaluation | Creative System Design (Human + AI)
Tools: ChatGPT, Adobe Firefly, Runway, Midjourney, Canva, CapCut, Heygen, ElevenLabs



PROFESSIONAL EXPERIENCE:

RELOAD | Shanghai & Singapore
Head of Strategy & Creative Content | May 2021 – Present
Lead creative, strategy and content across China, SEA and global markets, aligning brand storytelling with business growth, platform behaviour, and regional cultural nuance.
· Partner directly with CEOs, CMOs, regional leaders, and strategy teams to shape brand positioning and growth narratives.
· Lead cross-market creative systems across social, digital, experiential, & content production.
· Build and mentor creative teams across China & Singapore, aligning strategy, execution, and commercial goals.
Selected Work Highlights
· Li-Ning × AI | Paris 2024 Olympic Campaign 
Led creative strategy and AI storytelling using AI-driven digital reconstruction and archival data. Delivered an AI-powered, real-time narrative experience across live-streamed moments, transforming sports history into a living dialogue of sportsmanship.

· Kolon Sport (ANTA Group)
Led content-driven IMC strategy, using social-first video and platform-native storytelling to elevate brand relevance across China. Drove +211% sales growth and achieved Taobao No.1 Outdoor Brand ranking.


PERFECT WORLD GAMES | Singapore (Part-time Remote)
Creative Strategy Marketing Consultant | Jan 2023 – Present
· Client-side creative marketing leadership shaping regional branding consistency across APAC markets.

FREEMAN | Singapore
Strategy + Executive Creative Director | Feb 2019 – Nov 2020
· Led strategy, creative, and design as an integrated live experience function, aligning experiential storytelling with brand, platform, and business objectives.

· Partnered with global clients including Google, Visa, Vivo to shape technology-enabled brand experiences, delivering strong engagement and clearly defined performance outcomes.


PUBLICIS, LEO BURNETT | Shanghai
Executive Creative Director | Mar 2018 – Dec 2018
· Led McDonald’s China’s digital-first creative and marketing campaigns, boosting product sales & customer engagement across nationwide campaigns.


RELOAD | Shanghai
Executive Creative Director (Shanghai) |  Mar 2016 – Mar 2018

· Elevated agency creative standards, driving digital/social engagement for The North Face, AB InBev and Unilever. Earned significant regional recognition alongside strong digital/social performance.

· Developed ‘Your Outdoor Gym, Anywhere’ for The North Face APAC, expanding significant brand relevance from mountain peaks to everyday urban fitness.


PUBLICIS, 133 & RAZORFISH | Shanghai
Group Creative Director | Nov 2014 – Dec 2015
Digital Creative Director | Nov 2011 – Oct 2014
· Created Integrated Global campaigns for Nike, Audi, DS-Automobile and Lancome, elevating brand storytelling and luxury experience across global integrated brand and digital ecosystems.

LOWE | Shanghai
Creative Director | Dec 2009 - Aug 2011

Led award-winning campaigns for Taobao and Unilever.
· Created breakthrough e-commerce campaigns for Taobao, ‘Everyone's Gone Shopping’, and rebranded Taobao Travel into ‘飞猪Fliggy’, achieving strong consumer recall.



JWT | Shanghai
Group Head / Associate Creative Director | Jan 2006 - Feb 2009

· Led FORD ‘Make Everyday Exciting’ campaign which won international recognition (Cannes Lions and One Show International), and significantly lifted brand awareness and sales in China.




EDUCATION:

Nanyang Technological University (NTU Nanyang Business School) 
- Flexi Masters in Sustainability Business Ecosystems. (Dec 2024)

Singapore Management University (SMU) 
- Certificate in Digital Strategy (2020)

RMIT University (Royal Melbourne Institute of Technology) 
- BA in Communication Design (2005)


AWARDS & RECOGNITION:
Winner of major global and regional awards including Effie Awards, LIA, D&AD, One Show Awards, Cannes Lions, and numerous regional recognitions.

JURY for
AME New York Festival • London LIA • Effie • Cresta • One Show • MAD Stars • Campaign’s Digital Marketing • China 4As
LECTURE & INDUSTRY CONTRIBUTION:
Lecturer & mentor in Asia with CDM Group, The One Club for Creativity, & Campaign Asia.
Teaching digital marketing, creative strategy, brand growth, social storytelling, and creative commerce through real-world business briefs.
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